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MAPTUAL

GET EVEN CLOSER
TO YOUR CUSTOMERS

MAPTUAL is an Al-powered commercial insights
software platform for the life sciences industry.

Go beyond static insights. Provide real-time
insights that make an impact.

Uncover the precise value of each of your omni-channel
interactions on individual HCPs' behavior. Recommend actionable

insights and dynamic segments to your Sales and Marketing
teams with high frequency.

Get through the data clutter. Focus on what
amplifies your brand.

Access your customers’ unique personas from the ground up to
build market-driven segments that drive your business. Target,

engage and activate your Next Best Audience of HCPs with
personalized digital campaigns via the Next Best Channels.

Don’t give your reps what they already have.
Engage them with actionable insights.

Provide hyper-personalized recommendations to your field
representatives. Give them the confidence to focus on the right
HCPs with the right messages to boost their sales performance.

LEARN MORE AT ODAIA.AI
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RICHARD ADAMSON
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JENNIFER MELDRUM

Managing Partner each and every time.

We can't wait to hear from you!

: akpharmasolutions.com (%)1.888.226.0052

. 1217 Talbot Street, St. Thomas, ON, N5P 1G8
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What has Pharma learned
from Covid-19?

One year ago today, the first news of a
novel coronavirus originating in Wuhan,
China was beginning to spread. The first
recorded case arrived in Canada on
January 25, 2020. On February 11, 2020, the
World Health Organization (WHO) named
the virus SARS-CoV-2. One year and more
than 2.25 million deaths later, life around
the world has undeniably changed. What
has the pharma industry learned?

According to a study published in the
Journal of Pharmaceutical Policy and
Practice in December 2020, key lessons
from Canadian pharmacies during the
early stages of the Covid-19 pandemic
included the importance of handling drug
shortages and addressing drug hoarding
and stockpiling.



https://joppp.biomedcentral.com/articles/10.1186/s40545-020-00280-w
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Medication shortages were rampant
across the first wave of the pandemic
due to multifaceted causes. To deter
stockpiling, provincial ministries of
health recommended that pharmacists
dispense no more than 30 days' worth
of medication. However, this remained
a recommendation only, and was
inconsistently implemented between
pharmacies and across provinces. Some
provinces lifted the limitation as early
as April or May, but the drug supply is
shared across Canada. During the next
wave of the pandemic, and in similar
future situations, an interprovincial
effort to standardize drug supply
recommendations would have a more
pronounced impact on conservation of
medications.

Learning what went well
and what didn't work in the
early stages of the pandemic
1s integral to ensuring our
future preparedness

The spread of misinformation as to the
efficacy of certain medications in the
treatment of Covid-19 such as
hydroxychloroquine also contributed to
medication shortages; experts must
bear responsibility in evaluating
prescriptions to ensure appropriate use.

Critically-ill patients have been affected
by a lack of supply, especially of
sedatives and neuromuscular blocking
agents used in the treatment of Covid-
19. Providing compound and IV mixture
training to pharmacy staff can help
ensure consistent supply in hospitals.

As a result of Covid-19, the way clinical
trials are conducted needs to change,
according to Richard Bergstréom, a
board member of the European Health
Forum Gastein (EHFG). In an article
published on The Pharma Letter in
July, Bergstrom writes that Pharma
needs to shift its focus toward
decentralized, near-patient and site-
less-trials. Clinical trials need to be
conducted while having patients avoid
visiting clinics where they can be
infected, or where they ‘steal’ resources
from those in more need.

The Covid-19 pandemic has shown us
the consequences of over-reliance on a
few sources of supply, writes Ferdi
Steinmann for PharmExec.com. Even
indirect disruption in source markets
can have real impacts further down the
supply chain. Pharma companies must
have multiple sources of supply so they
can quickly switch production to less-
impacted areas.

Despite exposing Pharma's supply
chain weaknesses, the pandemic has
also demonstrated the speed at which
companies can adapt. Many Pharma
companies were able to quickly retool
manufacturing to start producing
products that are in high demand. This
ability to repurpose capacity provides a
model for business agility going
forward, but Steinmann cautions that
accelerating product innovation and
manufacturing will also require
improvements to engineering, design,
production, and distribution of
resources. Ongoing monitoring of
production and supply will be essential.



https://www.ctvnews.ca/health/coronavirus/30-day-limit-on-prescription-refills-lifted-in-most-provinces-1.4982092
https://www.thepharmaletter.com/article/how-covid-19-has-and-will-change-the-pharma-sector
https://www.pharmexec.com/view/the-pharma-supply-chain-post-covid-19-key-lessons-and-opportunities

@ IMpRES

NEXT GENERATION
COMMERICAL PARTNER

OUR SOLUTIONS

Impres’ bespoke service offerings are flexible and always tailored exactly to the needs of our partners. Investments year after year

fuels the innovation behind our leading edge solutions so our partners can enjoy a cost effective competitive advantage.
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PHARMA CONSUMER MULTI-CHANNEL MEDICAL RECRUITING
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Executional Drive & Cutting Edge Unmatched
Excellence Determination Innovation Responsiveness
Our Impres team remains Our unwavering drive and Our technology solutions We are agile and adapt
laser focused on this simple determination continues to empower our people fo make quickly so our partners can
mission...doing the ordinary provide our partners with smart business decisions so excel in our rapidly
extraordinarily well. bestin-class performance. productivity & efficiency is changing healthcare
maximized. environment.
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14+ 110% 225+ 700+

Years of Commercial Partner Years of Leadership Successful
Expertise Satisfaction Team Experience Partnerships

Ry 1:866.781-0491

Reach out to us today to be ready for tomorrow. ><] info@impres.com




CANADA'S NEWEST
SOURCE FOR VERIFIED
HEALTHCARE INFORMATION

Info on 200+ 7,500+ Articles
diseases across | published since . 5.4M+ Total 2.4M+
. 34 categories %, launch® . Pageviews %, Totalusers
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Supported by some of the largest healthcare institutions, patient groups, industry
researchers, and physicians in Canada, healthing.ca offers a compliant space
for the Canadian healthcare industry to connect and share trusted content to
patients and caregivers.

LOOKING TO REACH PATIENTS AND CAREGIVERS COMPLIANTLY IN CANADA?
VISIT HEALTHING.CA/ADVERTISE TO LEARN HOW WE CAN HELP

(Q)connecting. Oinforming. éﬂ_é healthing.ca

" Includes A.DLAM content, new content, and feeds, Healthing.ca repaorting from January 1, 2020 - October 15, 2020.
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Where 1s Pharma headed
after one year of Covid-19?

Covid-19 will continue to force cross-
industry and cross-enterprise collaboration
in Pharma, especially in areas such as
research and development. An article from
Orientation, a pharmaceutical and life
sciences marketing agency, highlights
Pharma marketing trends from 2020 and
makes predictions for 2021. The agency
suggests that the demand for contract
development and manufacturing will
continue to increase, and that flexibility
will be key for these organizations. New
technologies such as Al and robotics will
help shorten the production cycle as well
as the costs associated with production,
making processes more efficient.



https://www.orientation.agency/insights/pharma-marketing-trends-from-2020-to-2021
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In such a competitive market, the
demand for a drug's value proposition to
be supported by clinical and real-world
evidence will continue to grow. As
patients and decision-makers have
more access to information than ever
before, the new value proposition needs
to be appropriate to patient experience,
behaviours and needs.

Personalized medicine saw increased
attention as customer-centric strategies
and digital engagement via social
media boomed. The popularity of
electronic health records in 2020 led to
improvements in both patient data and
patient engagement.

Collaborative partnerships and
contracts between organizations
have been a consequence of the
pressures of Covid-19

According to KPMGC's Pharma 2030
Outlook report, industry shifts in Pharma
are driving emerging business models:
active portfolio company, virtual value
chain orchestrator and niche specialist.

The report suggests the active portfolio
company will be active in several
therapeutic areas within its portfolio
and be able to acquire and divest parts
of its portfolio. The value chain
orchestrator will be a data-rich
pharmaceutical player, offering virtual
solutions across numerous healthcare
platforms. The niche specialist will focus
on a single therapeutic area or disease
looking at the entire patient pathway
from prevention to a real cure.



https://home.kpmg/uk/en/home/insights/2017/02/pharma-outlook-2030-from-evolution-to-revolution.html

Target the right HCPs.
Maximize brand awareness.

Introducing Canada’s first and only EMAIL database of
engaged, motivated healthcare professionals (HCPs).

Why make Care to Know PRO part of your
digital communication plan?

TARGET HCPs who are engaged with the industry and want to
learn about innovative medications.

SEGMENT by specialty, location, brand adoption, and more.

Precise targeting, CONTROL THE CONTENT with the ability to send everything
from branded campaigns to learning programs.

Contact us today to learn more: - Patient
James Cran @ 647.287.9353 or jcran@patientmg.ca o« MediQuest
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+ Digitally Expedite Patient Access to Medications
- e Remove barriers leveraging digital capabilities of EMRs (Electronic Medical Records)
1 e Automate and save physicians’ time while supporting your brand
)

8%,

Expedite the visibility of your new
brand to 90% of physicians by rapidly
adding to EMR drug databases with
EMR Drug Accelerator®.

Delayed addition of new drug (DIN)
to EMRs poses a significant barrier to
the launch uptake, as over 88% of
physicians now use EMRs" for
prescribing medications.

» Rapid addition of your new brand
to EMRs reaching >90% of
physicians

¢ Ensures physicians can easily
search, find, and prescribe your
new brand

e Reach parity with competitors' for
visibility within 3-4 months, which
may otherwise take over a year

* Addpted from Canadion Medicol Association Workforee Survey 2019
! Patentiol odvantage versus new competitors

Precision programming to digitally
search and auto-populate PSP
Enrollment Forms and Provincial
Reimbursement Forms (e.g., Special
Authorization Forms) using
EMREACH Smart Forms™.

* Auvailable at point-of-care and
physicians' fingertips

e Automation enables greater
accuracy - reducing back and
forth between clinic and PSP

provider

e Faster initiation of drug
treatment for the patient

s Efficient - significant time saver

e Electronic transmission of the
completed form

e Reach over 75% of specialists

EMREACH Inc., 1001 Champlain Ave, Suite 204, Burlington, Ontario, Canada L7L 5Z4
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-

Digitization and EMR integration of
physician and patient-focused
resources (e.g., disease assessment
tools, patient brochures) to
support physicians' patient care
with EMREACH Clinical Tools.

» Ubiquitous availability at
physicians' fingertips

o Option of electronic
transmission to the patients

* Broad reach to specialists and
primary care physicians

e Electronic dissemination - save
printing and distribution cost

e Available for both branded and
unbranded Clinical Tools

Contact;

Bernie Muise
bernie.muise@emreach.ca
905-407-1992

289.348.1231 emreach.ca



PRE-MEETING

National Pharmaceutical Congress Winter Webinar SUMMARY

Speaker Highlights

CAROL STIFF

Head of Canada, Santen Canada Inc., responsible for building
and executing Canadian entry plans for prescription, surgical

device and OTC products in opthamology

JIM SHEA

General Manager, Council for Continuing Pharmaceutical
Education (CCPE), responsible for its operation and its

mission to educate and accredit Pharma employees

PAUL PETRELLI

General Manager of Jazz Pharmaceuticals Canada, with
extensive experience as a business leader in biotechnology

and rare disease in both Canada and the United States

PETER BRENDERS

CEO of the New Brunswick Health Research Foundation and
experienced CEO, General Manager and Board member in

the health, biotechnology, and life sciences industries




When Prescribers want to know more
about your brand NOW-let a Virtual
Voice® Rep impact them.

Introducing the FIRST fully encrypted
video engagement platform that
matches a prescriber with a Virtual
Voice® rep within minutes or

when THEY want to be engaged.

Why Virtual Voice® is the [¢]\'IA{ choice.

: t~a® 3 * The ONLY platform utilizing a proprietary
Virtual Voice® is... database of fully engaged HCP's.

* The ONLY platform offering IMMEDIATE HCP

engagement or at THEIR convenience. ® The ONLY platform which allows you to BRAND

the virtual room to re-enforce awareness.

® The ONLY platform which houses a library
of your brand'’s video interactions with our
Virtual Voice® reps.

® The ONLY platform with a broad network of fully
trained, GMP compliant professionals with diverse
and relevant expertise.

Security and dependability are the corner stones of the Virtual Voice® distinct platform. Designed with a
1-click interface there are no passwords, logins or complications, just access to success.

Access is not enough... IMPACT changes behavior.

Virtual Voice® provides you with the bold reality of your brand in today’s environment.

Virtual Voice® measures and records engagement analytics between Virtual Voice® reps and prescribers
then houses everything in a library of accessible data, including every call and video interaction.

To learn more, contact James Cran j.cran@vva360.com p: 647.287.9353 www.vva360.com

é.tl,u::.réle Play

- - @
BT Bl e EE 3 6B Download Virtual Voice® today o i
Reinventing pharma selling. at the App Store or Google Play EP-H0r8
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For a weekly briefing on topics

FIND US ON pertinent to healthcare
TWITTER marketers and executives,
@202INPC subscribe to the NPC HealthBiz

Weekly newsletter by visiting
chronicle.healthcare.

All rights reserved. © 2021, Chronicle Information
Resources Ltd., except where noted.

Prepared for delegates to the virtual 2021
National Pharmaceutical Conference Winter Webinar

by Chronicle Companies
555 Burnhamthorpe Road, Suite 306
Toronto, ON M9C 2Y3

Phone: +1 (416) 916-2476
Fax: (416) 352-6199
Email: health@chronicle.org

"Ideas in the Service of Medicine"
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