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Canadian Healthcare Marketing Hall of Fame 

Temple de la renommée canadien du  

Marketing des Soins de Santé

Membres 2023 Inductees





N
ominations for the 2023 

selection of honorees were 

solicited during the past 

months through an online campaign in 

Healthbiz Weekly and during National 

Pharmaceutical Conference webinars. 

Several dozen names were nominated 

for consideration for entry into  

The Canadian Healthcare Marketing 

Hall of Fame. The awards were  

established to honour healthcare  

marketers who have contributed to 

our avocation and are an  

inspiration to others. 

 

These honourees were chosen from 

this field of deserving candidates, 

but stand for, in the view of the 

selection committee, a  

representative cross-section of the 

qualities that make our business 

unique and fulfilling. On behalf of 

our readers, we extend to each  

honouree our warm congratulations. 

 

This year’s induction ceremony was 

held on November 22, 2023 at the 

Mississauga Convention Centre in 

Mississauga, Ont. Host for the event 

was Jennifer Meldrum. 

 

Please visit the Hall of Fame on the 

World Wide Web at 

Pharmacongress.info/halloffame 

 

L
es nominations pour la sélection 

des lauréats 2023 ont été  

sollicitées au cours des 

derniers mois par le biais d’une  

campagne en ligne dans Healthbiz 

Weekly et lors des webinaires de la 

National Pharmaceutical Conference. 

l’an dernier des douzaines de 

nominations en vue de la 

sélection des membres 

du Temple de la renommée 

canadien du marketing des soins de 

santé. Des prix seront ainsi décernés 

aux spécialistes en marketing de soins 

de santé qui ont grandement 

contribué à notre cause et se sont 

révélés une source  

d’inspiration pour autrui. 

 
Les personnes honorées ont été 

choisies parmi cet éventail de  

candidats méritoires, mais  

personnifient surtout, aux yeux du 

comité de sélection, un échantillon 

représentatif des qualités qui définis-

sent le caractère unique et motivant 

de notre secteur d’activité. Au nom de 

tous nos lecteurs, nous tenons à 

exprimer à chacun et  

chacune de ces membres nos  

félicitations les plus cordiales. 
 

Cette année, la cérémonie 

d’intronisation a eu lieu le 22 

Novembre 2023 au Mississauga 

Convention Centre à Mississauga, en 

Ontario. L’événement était animé par 

Mme. Jemmifer meldrum 

 
Veuillez rendre visite au Temple de la 

renommée, sur le World Wide Web, à  

Pharmacongress.info/halloffame





 

Canadian Healthcare Marketing Hall of Fame

Gerard Fernandes 
Noviscend Inc.  
Mississauga, Ont.

G
ERARD FERNANDES, Managing Partner and President at Noviscend Inc., was inspired by his 
father, Rudy Fernandes, who was inducted into the Canadian Healthcare Marketing Hall of 
Fame in 2004. “He always told me about how important it was for Canada to have the right 
medications for patients,” remembers Fernandes, who recently held the position of 
Executive Director, Head of Commercial (Canada), at Alexion Pharmaceuticals for three 
years. “It was his strong belief that the pharmaceutical industry in Canada was making sure 

that we had access to the same medications that the U.S. or other countries have access to.” 
Fernandes began his journey in the pharma industry as a medical sales representative with Fournier 

Pharmaceuticals and joined Biogen Idec where he was responsible for brands like Amevive in dermatology 
and Tysabri in neurology. He moved on to consulting and developed product launches with BioPharma 
Strategic Consulting, returning to the marketer side with UCB Pharma Canada Inc., with a focus on rheuma-
toid arthritis. 

Fernandes joined Alexion Pharmaceuticals in 2009 as Director of Marketing and Diagnostics and there 
he developed physician awareness around rare conditions such as paroxysmal nocturnal hemoglobinuria 
(PNH) and atypical hemolytic uremic syndrome (aHUS), and the company’s treatment, Soliris™ (eculizum-
ab). “That was an amazing product,” recalls Fernandes, noting the challenge of raising disease awareness of 
rare conditions. “If it is a rare disease, our goal was to help physicians identify their patients that have the 
rare disease.” 

The next phase in Fernandes’ career as Launch Excellence Lead, International, was focused on global 
markets but remaining in the rare disease space. “It was an amazing learning opportunity, and I love to 
learn,” says Fernandes. “I was based in Canada but in Europe about two weeks out of every month. There 
was a lot of travel involved and understanding other markets.” 

Fernandes led a successful launch of Ultomiris™ (ravulizumab) for the treatment of PNH in Germany 
and had the foresight to recognize an error in supply forecasting of the therapy and correct the error, thus 
avoiding a potential drug shortage and tainted launch of the product.  

His promotion to Head of Commercial in Canada for Alexion allowed Fernandes to build the best team 
possible, all the while keeping in mind the objective of getting the best medicines available to Canadians. 
Now, as a leader at Noviscend Inc., Fernandes continues to deliver on that objective.  

“My dad’s goal was always to help Canada be the best it could be and have the best healthcare system,” 
says Fernandes. “And that's really my goal.” 
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Miriam P. Hara 
3H Communications 

Oakville, Ont.

D
EVOTION TO EXCELLENCE, agility, and marketing acuity in the creative space have been key 
career drivers for Miriam P. Hara, Chief Creative Officer and one of the founders of Oakville, 
Ont.-based 3H Communications, a full-service, bilingual marketing agency which boasts a 
pharma-rich client list. “We can go from social media content posts, packaging design, TV 
ads, digital campaigns, and web design to detail aids to concept ideation and brand ideation 
all in the space of a day,” points out Hara. “Our strength is all things marketing and mar-

keting strategy. How we deliver on that strategy creatively, how we execute or implement, is what sets us apart. 
We are totally turnkey.” 

Before starting her own agency in 1988, Hara worked at several marketers in her native Montreal 
including Clairol (now part of Bristol-Myers Squibb) and Burroughs Wellcome (now part of GSK), where she 
also held the position of marketing brand manager. A brand strategist and strategic thinker, Hara took her 
skills to Medis (now McKesson) where she was national marketing services manager, responsible for phar-
maceutical distribution and retail. 

For Hara it was not a big stretch to imagine continuing to offer agency services, but as the head of her 
own shop. Along with her two brothers, Hara started 3H Communications in Montreal and after nearly a 
decade moved the agency to the Toronto area in 1996 to be closer to the agency’s client base. When she relo-
cated to Oakville, Ont., Hara sought ISO 9001 certification, a recognized global quality standard for her agen-
cy. “We were the first agency in North America to gain the ISO 9001 [certification],” says Hara. “It was very 
intentional because we wanted that extra differentiation as we were putting down roots in Oakville and com-
panies within the Golden Horseshoe valued the quality standard.” 

3H is an agency that provides services not only to pharma marketers but to an array of clients, a trait 
that Hara believes makes her agency stand out from others. “Our forte is that we do work in so many differ-
ent industries,” she says. “This breadth of experience gives us a creative nimbleness and marketing fluidity 
that enables us to push the envelope, even within stringent and regulated industries and that is what really 
sets us apart.” 

Working in healthcare continues to be rewarding and meaningful, she stresses. “It is very worthwhile 
to impact healthcare by providing information to physicians about available treatments to better assist them 
in improving their patients’ lives.”  
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Sandra Heller 
Seagen Canada 
Mississauga, Ont.

S
ANDRA HELLER is a big believer in seizing opportunities and developing skills beyond the confines 
of one’s current position. When she started on her career path with a consulting firm specializ-
ing in Patient Support Programs (PSPs), she stepped out of her comfort zone to delve into the 
diverse aspects of the industry, including evaluating Return on Investment (ROI) and navigating 
the complexities of payer submissions. Her willingness to take on extra responsibilities set her 
up well for her current role as General Manager of Seagen Canada.  

“My credo is ‘Don’t let your job be defined by only a job description’,” she says. “Look at ways to grow 
or learn new things by talking to your manager and seeing if there are any additional tasks or responsibilities 
that you can take on. This includes stretch assignments or volunteering for parts of projects in other areas.”  

Seagen is a global biotechnology company that develops and commercializes target cancer therapies 
with antibody drug conjugate (ADC) technology at its core. Over her past eight years of leading the company 
in Canada, Heller has witnessed its remarkable growth, going from a small five-person team commercializing 
one product to now an affiliate with three products and just over 40 employees. “The fact that we were able 
to achieve two product approvals and launches during the pandemic is one of our most incredible achieve-
ments,” she notes.  

One factor she contributes to Seagen’s success is its smaller size compared to other pharma compa-
nies. “In my experience, managing a smaller pharma company has several advantages. First, there are often 
fewer decision-makers so one can make decisions faster and move to action faster. Secondly, smaller orga-
nizations tend to have a more entrepreneurial approach which often translates into the ability to provide 
more personalized and customized approaches.”  

Like many other pharma executives managing various responsibilities, Heller grapples with the chal-
lenges of striking a work-life balance for both herself and her employees. “I’m a wife, a mother of three 
teenage girls, and have a busy life outside of work.” But establishing a balance doesn’t mean drawing lines 
by saying you won’t work past 5 p.m., she is quick to add. “It means being clear and realistic with your man-
ager and team about the times you may not be able to work longer hours while understanding that your role 
may require longer hours at times. As leaders I also feel it’s important to be aware of your team’s workload 
and ensure that you are supporting re-prioritizing of responsibilities to ensure your employees are properly 
balancing work and life.”  
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Michel Lavoie 
Dermtek Pharma 
Pointe-Claire, Que.

M
ICHEL LAVOIE has been President of Dermtek Pharma since 2017, stepping into the role 
held by his father, the late Robert “Bob” Lavoie. However, he has been part of the family 
pharma business from his earliest years, when he assisted his mother in packing prod-
uct samples in the family garage. “I was already on the road at the age of 13 with the 
event marketing and promotions team with Ombrelle [a sunscreen developed by 
Dermtek, later sold to L’Oréal],” says Lavoie. “That was a blast and a great job for a 

young teenager travelling across the country to different sporting events.” 
Later on Lavoie worked for Dermtek as an in-store merchandiser, then came retail sales and he even-

tually graduated to medical sales representative covering eastern Canada. At that point, Robert Lavoie asked 
if Michel—who had no children at the time—would be interested in covering the whole country the way 
Robert had in his younger years. 

“I did that for 13 years, and it was really an amazing time,” he says. “I was able to meet doctors that I 
had met at Canadian Dermatology Association meetings, and I had played with their kids. And now they saw 
me coming in and talking shop about our products, years later. It was a nice feeling. I also made new con-
nections with young residents who were my age at the time, it’s remarkable to see how far they have come 
and the incredible work they have done.’’ 

Throughout his career, Lavoie says he’s appreciated the friendship and guidance of several mentor fig-
ures. “Learning and working with my father was an incredible experience. He taught me so much and we 
had a great time working together, I’m forever grateful for his teachings and guidance.”  Among those other 
mentors was the late dermatologist Dr. Stuart Maddin of Vancouver, who had also been a good friend of 
Robert.  

One of the Dermtek achievements that Lavoie is most proud of is the formulation and revival of thera-
pies discontinued by larger companies. These corporate decisions often left patients scrambling for alterna-
tives. “And in many cases, there were no alternatives,” he says. “So we were able to reformulate, make things 
better, and then relaunch products.” 

Lavoie says the best advice he received from his father is that the patient must always be the priority—
listening to the patient’s and physicians needs and working to find therapies that address those needs. 
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Christine Lennon 
Incyte Biosciences Canada 

Pointe-Claire, Que.

A
N UNPRECEDENTED SET of challenges sometimes has the upside of bringing out the latent 
strengths in people. Just ask Christine Lennon. Her appointment in April 2020 as General 
Manager of Incyte Biosciences Canada, responsible for opening the company’s first affiliate in 
Canada, coincided with the start of the Covid pandemic. Facing an abrupt halt to the touch-
stones of onboarding—conferences and physician meetings—she quickly adapted.  “With no 
distractions of travel, conferences, or family gatherings, I was able to laser focus on starting 

the company and being very strategic,” she says. “Our goal was to get first-in-class Incyte therapies that had 
been approved in the U.S., the EU, and Japan to Canadian patients and we succeeded in that. Cancer and 
other diseases did not slow down during the pandemic. It was then, and still is, a race against time.”  

She’s quick to add that her company can’t always be in sprint mode. “We need to make sure that our 
ability to bring safe and effective medications to Canadians in a timely fashion is sustainable. If we do this 
correctly it should be a marathon.”  

Incyte is a global biopharmaceutical company recognized for discovering and developing proprietary 
therapeutics for serious unmet needs and making them available worldwide. In addition to over 25 years of 
pharma experience, including overseeing the Novartis Oncology patient team, Lennon has firsthand experi-
ence as a caregiver for parents afflicted by cancer, including one diagnosed with a rare form of the disease.  

Despite significant progress in developing innovative treatments, getting these drugs reimbursed in 
Canada remains a persistent challenge. “Regulatory approval in Canada is federal, but the payment of ther-
apies is provincial,” Lennon explains. “It also depends whether these new drugs are intravenous or oral with-
in each province, but even then, they aren’t necessarily accessible to all Canadian patients.” 

In trying to push the reimbursement needle forward, it helps that Lennon is working for a company 
that has received numerous accolades, including Newsweek’s U.S. list of the Top Most Loved Workplaces of 
2023, “There’s a distinct culture at Incyte,” she explains. “Pretty much everyone who has worked here has 
been successful at a much larger pharma company before coming to Incyte. People like the fact that our 
hierarchy is purposely kept flat so that anyone can approach the CEO or head of chemistry without multiple 
layers of bureaucracy.”  

Being inducted into the Canadian Healthcare Marketing Hall of Fame means a lot to Lennon. “It’s very 
humbling, and I feel very privileged and responsible to be part of bringing therapeutic advancements to 
Canada and their caregivers.”   
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Brigitte Nolet 
Roche Canada Pharma 

Mississauga, Ont.

B
RIGITTE NOLET, President & CEO of Roche Canada Pharma, began her career at Health Canada 
and transitioned to roles such as press secretary, communications advisor and Director of 
Communications at various government departments. Nolet then joined Rx&D (now 
Innovative Medicines Canada), at a point when her own health was top of mind. “Around the 
time that Rx&D approached me, I fell sick with arthritis,” recalls Nolet. “I was quite aware 
of the importance of medicine in my life. It already sounded like an interesting career 

change and it happened to be in an industry that was providing me with a lot of support and pain relief. We 
all join the industry for different reasons, but we often stay for very personal ones. For me, this work is deeply 
personal.” 

The impact of innovative healthcare again hit close to home when Roche came calling in 2006. As Nolet 
was contemplating joining the organization, a family member was diagnosed with a serious illness. 

“My father-in-law fell ill with lymphoma around the time that Roche was talking to me about an oppor-
tunity,” says Nolet. “He was treated with what would have then been a new medicine—an oncology medicine 
from Roche. He lived many more years after that cancer episode. This move was no longer only about my 
career. I thought, ‘Well, if this is the company that developed medicine that saved someone’s life in my family, 
I really should explore this opportunity.’” 

Since joining Roche, Nolet has held numerous roles including Director of Government Affairs and 
Health Policy for Specialty Care at Roche Canada, Head of the Global Health Policy team out of Switzerland, 
Integrated Franchise Leader for Rare Diseases at Roche UK, as well as General Manager for Roche Belgium 
and Luxembourg. 

Nolet’s international experience brings a much-needed global perspective back to Canada. She believes 
in Canada’s potential to be a global healthcare leader and shares insights about the patient, societal, and eco-
nomic benefits seen in other countries where there is faster access to medicines.  

To ensure innovative healthcare reaches those who need it, Nolet presses for both robust strategies and 
concrete actions to remove barriers to access. “It is about all of us coming together, the public sector, the 
private sector, and the not-for-profit sector, looking at what we can do to make our processes less siloed, 
more efficient, and patient-focused. We need to focus on what is possible to get the outcomes that patients 
and society need and deserve,” says Nolet.  
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Janine Pajot 
Bayer Canada 
Mississauga, Ont.

I
T WAS AT A SOCIAL GATHERING where Janine Pajot had an opportunity to interact with pharmaceutical sales 
representatives, and she realized she wanted to work in the pharma industry. “They were really excit-
ed and passionate about what they did,” recalls Pajot. “I left that gathering thinking, ‘That is what I 
want to do.’ I set a goal to find a role in the pharmaceutical business, and that is how I started my 
journey.” It was in her hometown of Windsor, Ont. where that journey began with Pajot out in the field 
as a sales representative for Fournier Pharma Inc., later relocating to Montreal to take on several mar-

keting-related roles at Fournier. Pajot left pharma for a short period to become an account director at 
Anderson Advertising, an agency focused on the pharma space. She came back to the client side and joined 
Berlex Canada Inc., a company with a strong concentration in women’s healthcare, and then moved to 
Toronto when Bayer acquired Berlex in 2007. She successfully headed marketing of women’s healthcare prod-
ucts as the franchise transitioned to Bayer, responsible for substantial growth in sales—25% over the previous 
year. That achievement led to a promotion as Bayer’s national sales manager (community specialists). 

A new challenge was holding dual roles at Bayer, that of Acting Director, Corporate Communications and 
Regional Business Director. “The opportunity meant I was doing essentially two full-time jobs at once,” 
explains Pajot. “I saw this as an opportunity to learn new skills and explore new terrain. I had this mindset 
of ‘Just put me in, coach.’ 

Pajot took on other leadership roles at Bayer before being named Vice-President, Human Resources in 
2018. “I had always been interested in human resources because, for me, people are at the core. It doesn’t 
matter how great a product or service you have, the heart of your business is people,” she says.  

Since taking on the HR leadership role, Pajot has spearheaded Bayer Canada’s Diversity, Equity, and 
Inclusion Strategy and has increased organizational awareness around mental health and wellness.  

In her current role, Pajot sees herself as instrumental to improving patient care. “I support our employ-
ees who support our patients,” says Pajot. “Though my roles have changed over the years, my ‘why’ in phar-
ma has never changed. It has always been about the best for patient care. I’m extremely proud of the work 
we do in our industry. The care and commitment to patients and their families is our collective mission. To 
be able to play a small role in the betterment of Canadians is an honour.”
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Danielle Portnik 
Emergent BioSolutions 

Phil Diamond Award for  
Community Service

D
ANIELLE PORTNIK, Senior Director, Commercial and acting Country Head at Emergent 
BioSolutions, says her career in pharma is directly linked to her post-secondary education. 
She attended the University of Toronto, and for her bachelor’s degree, she majored in sci-
ence with a distinction in genes, genetics, and biotechnology. Later, she pursued a master’s 
degree in biotechnology from UofT. Her master’s program included an internship to enter 
the pharma industry. “I interviewed with several companies and ended up at a small com-

pany called Ikaria. I started there as a marketing manager. There was no prior marketing manager in 
Canada,” she says. Portnik adds that this opportunity to work in a smaller organization was an incredible 
experience. 

Portnik thoroughly enjoys the work that she does. Her favourite parts of working in the pharmaceutical 
industry are the stories that allow industry professionals to see the impact their teams or products have on 
someone’s life. “I’ve been fortunate enough to work in organizations that create life-saving therapies,” she 
says. “The stories that you hear are stories of an entire lifetime that, without your therapy, may not have been 
an option.” She recalls a particularly moving story that impacted her life and career. It happened a few years 
ago when she and a physician were able to help a baby born with pulmonary hypertension get diagnosed 
quickly and get transferred to the right centre for treatment.  

Throughout her career, Portnik has encountered many people who have positively influenced her in 
more ways than one. She believes that strong mentorship can be crucial for having a thriving career. One of 
her most influential mentors was Robin Hunter, who has become a good friend and someone she holds in 
high esteem. “Robin was my general manager for eight years and challenged me every single day,” she says. 
“He pushed me to think about what made sense, why we were doing things, how we could do it differently, 
and how we could challenge the status quo.” She adds that he supported her career growth, provided the 
right challenges for her career to move forward, and made sure she had access to female mentorship.  

To Portnik, being inducted into the Canadian Healthcare Marketing Hall of Fame and awarded the  Phil 
Diamond Award for Community Service is an honour. She said she was “over the moon” when she found 
out about her induction. She said she never imagined that what started as an internship all those years ago 
could turn into knowing her work has such a strong impact on her community.  

“I’m humbled to have the opportunity to stand amongst the greats,” she says. “For me, this recognition 
means that anybody can do this. I never thought of myself as the smartest or the bravest. I think that this 
award just goes to show that anyone can have a major impact if they want to.” 



Inductees •  Membres  
 

Doug Ballingall AstraZeneca Mississauga Ontario 

Angelo Botter Abbott Labs Montreal Quebec 

Phil Diamond Diamond Strategic Advertising Toronto Ontario 

Clifford K. Goodman Keith Health Care Mississauga Ontario 

J.R. Marcotte Berlex St-Laurent Quebec 

Percy Skuy Janssen-Ortho Don Mills Ontario 

Sylvia Vogel Canderm Pharmacal St-Laurent Quebec 

Ted Wise Pharmascience Montreal Quebec 

 

Jimmy Ghadiali Aventis Pharma Laval Quebec 

Mary Layton Media Director Toronto Ontario 

Sandi Leckie Chronicle Companies Toronto Ontario 

Paul Lucas Glaxosmithkline Toronto Ontario 

Richard J. MacKay Stiefel Canada Montreal Quebec 

Gerry McDole AstraZeneca Mississauga Ontario 

Claude Perron Shire Biochem Laval Quebec 

Christine Whatley Janssen-Ortho Don Mills Ontario 

 

Donna Day Solvay Pharma Markham Ontario 

Rudy Fernandes Global Health Strategy Mississauga Ontario 

Sheila Gittelman Sudler & Hennessey Canada Montreal Quebec 

Jean-Michel Halfon Pfizer Canada Kirkland Quebec 

Gilles Lachance Council for Continuing Pharmaceutical Education Saint-Laurent Quebec 

Robert Lavoie Dermtek Pharmaceuticals Dorval Quebec 

David Rimell Medifacts Ottawa Ontario 

John Stewart Purdue Pharma Pickering Ontario 

 

Roy Chernoff Troutbeck Chernoff Toronto Ontario 

Janet Chlebo Janssen-Ortho Don mills Ontario 

Michael Cloutier AstraZeneca Mississauga Ontario 

Rob Hamilton Biogen Idec Mississauga Ontario 

André Marcheterre Merck Frosst Kirkland Quebec 

Manon Richer Rogers Media Montreal Quebec 

Sheila Rivest Integrated Healthcare Communications Toronto Ontario 

John Suk Altana Pharma Oakville Ontario 

Cialis Team Eli Lilly Canada Toronto Ontario 

Lipitor Team Pfizer Canada Kirkland Quebec 

 

Philip Blake Bayer Toronto Ontario 

Susanne Cookson Boehringer Ingelheim Inc. Burlington Ontario 

Daryl Erickson Medical Communications Group Montreal Quebec 

Terry Johnson Allard Johnson Toronto Ontario 

Joseph Knott Pangaea Group of Companies Toronto Ontario 

Liette Landry Schering Canada Pointe Claire Quebec 

Pierre Montanaro Pharmascience Montreal Quebec 

Jacqueline Shan CV Technologies Edmonton Alberta 

BOTOX Cosmetic Team Allergan Markham Ontario 

Gardasil Team Merck Frosst Canada Kirkland Quebec 

 

 

 

 

 

 

 

 



 Inductees •  Membres  
 

Cheryl Cann-Critchlow Boehringer Ingelheim Inc. Burlington Ontario 

Lorena Di Carlo Lundbeck Canada Montreal Quebec 

Neil K. Hutton Canadian Anesthesiologists’ Society Toronto Ontario 

Graham Jobson Solvay Pharma Inc. Markham Ontario 

Ronnie Miller Roche Canada Mississauga Ontario 

Isabelle Mongeau Pfizer Canada Montreal Quebec 

Brenda Pratscher Ogilvy Montreal Montreal Quebec 

Ken Stallman Cundari Health Toronto Ontario 

Paladin Labs Montreal Quebec 

Diabetes Team Novo Nordisk Mississauga Ontario 

Phil Diamond Award for community service Carlo Viola STA Communications Montreal Quebec 

 

Deborah Brown EMD Serono Canada Inc. Mississauga Ontario 

Ray Chepesiuk Pharmaceutical Advertising Advisory Board Pickering Ontario 

Laurie Dotto Abbott Laboratories Canada Montreal Quebec 

Gerard Gregory Boehringer Ingelheim Inc. Burlington Ontario 

Sharon Henderson Stiefel Canada Montreal Quebec 

Mike Kirkley MarketForce Cambridge Ontario 

Dean Michelin Valeo Pharma Kirkland Quebec 

Valeant Canada Montreal Quebec 

AstraZeneca Mississauga Ontario 

Phil Diamond Award for community service Steve Gregory IsaiX Technologies Montreal quebec 

 

Greg Anderson Janssen-Ortho Inc. Toronto Ontario 

Larry Falls The Falls Group Toronto Ontario 

Theresa Firestone Pfizer Canada Kirkland Quebec 

Junne Hinkley-Page McNeil Toronto Ontario 

Dr. André Lalonde Society of Obstetricians and Gynaecologists of Canada Ottawa Ontario 

Vince Lamanna Novo Nordisk Canada Inc. Mississauga Ontario 

Michael Tremblay Astellas Pharma Canada, Inc. Markham Ontario 

Vivianne Vinet CME Solutions Montreal Quebec 

Phil Diamond Award for community service Mario Daigle Allard Johnson Montreal Quebec  

 

Lorenzo Biondi Hoffmann-La Roche Limited Canada Mississauga Ontario 

James Cran Antibody Healthcare Communications Toronto Ontario 

Steve Green Novo Nordisk Canada Inc. Mississauga Ontario 

Regina Kulikowski Regina K Toronto Ontario 

Dan Léger Lundbeck Canada Montreal Quebec 

Dr. Stuart Maddin Vancouver British Columbia 

Lorne Markowitz Valeant Canada Ltd. Montreal Quebec 

Phil Diamond Award for community service Morris Goodman Pharmascience Inc. Montreal Quebec 

 

Wendy Adams Galderma Canada Markham Ontario 

Peggy Ahearn Canadian Association of Wound Care Toronto Ontario 

Richard Fajzel Pfizer Canada Montreal Quebec 

Dominique Gilbert Lundbeck Canada Inc. Montreal Quebec 

Dr. Richard M. Gladstone Association of community neurologists Toronto Ontario 

Doug Grant Bayer Inc. Toronto Ontario 

Barbara Reynolds Astellas Pharma Canada Inc. Markham Ontario 

Phil Diamond Award for community service Aaron and Mandy Maresky Aaron’s Apple Toronto Ontario 
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Glenn Block Merz Pharma Canada Burlington Ontario  

Mike Egli Takeda Canada Inc. Oakville Ontario  

Joanne Klue Cegedim Relationship Management Scarborough Ontario 

Carol Levine Energi PR Montreal Quebec 

Mark Lievonen Sanofi Pasteur Limited Toronto Ontario  

Jim Shea CCPE/CFPC Montreal Quebec  

Phil Diamond Award for community service C. Norman Cook Rogers Publishing Toronto Ontario 

 

Mark Beaudet Paladin Labs St-Laurent Quebec 

Roxane Chabot RBC Consultants Montreal Quebec 

Paul Cusimano Shoppers Drug Mart Specialty Health Network Mississauga Ontario 

Jonathan Goodman Knight Therapeutics Inc. Montreal Quebec 

John Helou Pfizer Canada Inc. Montreal Quebec 

Dr. Roger McIntyre University of Toronto Toronto Ontario 

Kathryn Raymond Purdue Pharma Pickering Ontario 

Phil Diamond Award for Community Service Melodie Hicks Cégep Vanier College Nursing Montreal Quebec  

 

Sylvain Chrétien Pediapharm Inc. Verdun Quebec 

Joan Chypyha Cipher Pharmaceuticals Mississauga Ontario 

Grant Gibson The Gibson Group Aurora Ontario 

Dr. Wayne Gulliver NewLab Life Sciences St. John’s Newfoundland and Labrador 

John Haslam Alexion Pharma Canada Corp. Vaughan Ontario 

Robin Hunter Mallinckrodt Pharmaceuticals Mississauga Ontario 

Phil Diamond Award for Community Service Barry Fishman Merus Labs Toronto Ontario 

 

Peter Brenders Sanofi Genzyme Mississauga Ontario 

Patrick Cashman Lundbeck Canada Montreal Quebec 

Ed Dybka AstraZeneca Canada Inc. Mississauga Ontario 

Heidi Forman Klick Health Toronto Ontario 

Edward Gudaitis Allergan Inc. Markham Ontario 

Chris Halyk Janssen Inc. Canada Toronto Ontario 

Sylvie Pilon Lundbeck Canada Montreal Quebec 

Phil Diamond Award for Community Service Dr. Gary Sibbald Toronto Ontario 

 

James L. Hall Aralez Pharmaceuticals Canada Mississauga Ontario 

Kevin Leshuk Celgene Inc. Mississauga Ontario 

Pamela Minden Aspen PharmaCare Canada Inc. Toronto Ontario 

Paul Petrelli Jazz Pharmaceuticals Toronto Ontario 

Allison Rosenthal Otsuka Canada Pharmaceutical Inc. St-Laurent Quebec 

Ilona Torontali Roche Canada Mississauga Ontario 

Phil Diamond Award for Community Service Stuart Cottrelle Bayshore Healthcare Mississauga Ontario 

 

Mark Degen Sun Pharma Brampton Ontario 

Karl Frank Bayshore Healthcare Mississauga Ontario 

Ross Glover Taiho Pharma Oakville Ontario 

Arnaud Lavenue Toc Toc Communications Montreal Quebec 

Bob McLay Sobi North America Toronto Ontario 

Eileen McMahon Torys LLP Toronto Ontario 

Carol Stiff Rhythm Pharmaceuticals Toronto Ontario 

Leandra Wells GSK Mississauga Ontario 

Phil Diamond Award for Community Service Mike Cels Oakville Ontario 
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