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N
ominations for the 2025 selection 

of honorees were solicited during 

the past months through an on-

line campaign in Healthbiz Weekly and dur-

ing National Pharmaceutical Conference 

webinars. Several dozen names were nomi-

nated for consideration for entry into  

The Canadian Healthcare Marketing Hall 

of Fame. The awards were  

established to honour healthcare  

marketers who have contributed to our 

avocation and are an  

inspiration to others. 

 

These honourees were chosen from this 

field of deserving candidates, but stand 

for, in the view of the selection committee, 

a  

representative cross-section of the qual-

ities that make our business unique and 

fulfilling. On behalf of our readers, we 

extend to each  

honouree our warm congratulations. 

 

This year’s induction ceremony was held 

on November 4, 2025 at the Mississauga 

Convention Centre in Mississauga, Ont. 

Host for the event was Jennifer Meldrum. 

 

Please visit the Hall of Fame on the World 

Wide Web at 

Pharmacongress.info/halloffame 

 

L
es nominations pour la sélection des 

lauréats 2025 ont été  

sollicitées au cours des derniers 

mois par le biais d’une  

campagne en ligne dans Healthbiz Weekly 

et lors des webinaires de la National 

Pharmaceutical Conference. 

l’an dernier des douzaines de 

nominations en vue de la 

sélection des membres 

du Temple de la renommée 

canadien du marketing des soins de santé. 

Des prix seront ainsi décernés aux spécial-

istes en marketing de soins 

de santé qui ont grandement 

contribué à notre cause et se sont révélés 

une source  

d’inspiration pour autrui. 

 

Les personnes honorées ont été choisies 

parmi cet éventail de  

candidats méritoires, mais  

personnifient surtout, aux yeux du comité 

de sélection, un échantillon représentatif 

des qualités qui définissent le caractère 

unique et motivant de notre secteur d’ac-

tivité. Au nom de tous nos lecteurs, nous 

tenons à exprimer à chacun et  

chacune de ces membres nos  

félicitations les plus cordiales. 

 

Cette année, la cérémonie 

d’intronisation a eu lieu le 4 Novembre 

2025 au Mississauga Convention Centre à 

Mississauga, en Ontario. L’événement était 

animé par 

Mme. Jemmifer meldrum 

 

Veuillez rendre visite au Temple de la re-

nommée, sur le World Wide Web, à  

Pharmacongress.info/halloffame
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Gayle Jaroslawski 
Bausch Health,  

Canada Inc.   
Laval, Que.

G
AYLE JAROSLAWSKI, Sales Marketing Manager at Bausch Health, Canada Inc., has spent nearly 
three decades in the pharmaceutical industry, a journey that began by chance. While com-
pleting her MBA, she accepted a summer internship at a large pharmaceutical company and 
never left. “I started in business analytics after being hired as one of two interns, and I’m 
very grateful,” she recalls. Having previously worked in the fashion industry, she credits her 
hiring manager for recognizing how her background could be leveraged to forecast phar-

maceutical trends. That internship became a 15-year tenure through multiple mergers, marking the beginning 
of a long and fulfilling career. 

Jaroslawski admits she didn’t initially envision a future in pharmaceuticals. “Growing up, I was the one 
person in my family not interested in science or medicine,” she said, “But I had heard that it was a good in-
dustry to work in, so I gave it a try.” She quickly found herself drawn to the people, the pace of change, and 
the opportunity for continued learning. Over time, she explored different roles and therapeutic areas, building 
a career rooted in curiosity and adaptability. “I’ve always loved learning,” she said. “If I’m in a position where 
I’m able to continue learning, I’m happy, and pharma provides that.”  

As a woman in pharma, Jaroslawski sees the industry as one of the best environments for female pro-
fessionals. “When I started, about one-third of marketers were women. Now it’s closer to 75 per cent,” she 
said. “We have so many strong, intelligent women leaders in pharma. It’s a great industry to be in as a woman.” 
She says that women in pharma face the same hurdles as women in other industries, such as impostor syn-
drome and the ongoing struggle for work-life balance. She believes structured mentorship can help. “I’d love 
to both mentor and be mentored because I still have much to learn, but also much that I could give to newer 
people coming into the industry.”  

Among those who have shaped her career, Jaroslawski highlights two mentors: Sharon Henderson, her 
longtime manager at Bausch Health, and Lorne Markowitz, a former leader who taught her to stay calm under 
pressure. “Sharon has influenced my leadership style and strategic thinking, especially in dermatology,” she 
said. “Lorne inspired me to stay composed under pressure. He used to use the analogy of being like a duck: 
calm on the surface while furiously paddling underneath.” She also cited her mother as one of her biggest 
influences, describing her as a woman who could never be shocked, fazed, or panicked by anything. 

To Jaroslawski, being inducted into the Canadian Healthcare Marketing Hall of Fame represents recog-
nition from peers she respects deeply. “It’s meaningful to be recognized, and I’m truly honoured to join such 
an illustrious group of past inductees,” she said, “Many of them are people that I look up to and have admired 
throughout my career, so it’s an honour and a huge compliment.” Looking ahead, her motivation remains 
the same: a love of learning and a drive to make a difference. “Go for it,” she advises young professionals. 
“Every day will be a challenge and a learning opportunity. You’ll be surrounded by talented, committed people 
working toward something that matters.” 
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Michael Laranjo 
Otsuka Canada  

Pharmaceutical Inc.  
Saint-Laurent, Que.

W
ITH AN EDUCATIONAL BACKGROUND IN ACCOUNTING AND FINANCE, Michael Laranjo was a natural fit 
to work in financial services at the start of his professional life. But he kept his eyes open 
for opportunities in sectors where the core business was not financial services and while 
he was initially attracted to the high-tech sector, the pharmaceutical industry also had 
appeal. “When I started my career at Deloitte, I was working with many different indus-
tries,” recalls Laranjo. “When I was looking to leave [Deloitte], I quickly figured out that 

people inside pharma had that same drive and ambition [as those in high-tech]. Pharma was the perfect 
marriage of trying to give back and help others while at the same time continually challenging yourself and 
trying to stay at the cutting edge of what's happening in the world.” 

With more and more scrutiny around drug payment coverage, it was valuable for pharma firms to have 
a team member with a deep knowledge of finance and accounting, notes Laranjo. “I think as governments 
started tightening their budgets, it gave room to grow for people from the finance world with a critical eye for 
numbers.” 

His entry into pharma was at Novartis, where after being promoted to more advanced positions, he be-
came Director and Head of Business Planning & Analysis. But when an opportunity presented itself to work 
at a start-up in the Canadian pharma market, Laranjo did not want to pass that up.  

“I knew Otsuka had interesting therapies, and I also knew that I would have the ability to create from 
the ground up,” says Laranjo, recalling when he joined the then nascent Otsuka Canada Pharmaceutical Inc. 
in 2010 where he is now President and General Manager. “It would be a big opportunity to shape company 
culture. It was essentially developing a new company in the market, which was really interesting to me.” 

One of the big breakthroughs at Otsuka has been the development of Jinarc (tolvaptan), the first and 
only medication to treat autosomal dominant polycystic kidney disease (PKD).  

“We launched a drug that targets progression of PKD, which is a genetic disorder, about 10 years ago,” 
says Laranjo. “The therapy delays the need for dialysis significantly. Someone who is not on dialysis is able to 
work, so this also affects the economy. There is an enormous impact of launching a medication for patients 
who had really nothing before. This is what you work for.” 

It is Laranjo’s hope that, through cohesion between the pharma industry, government, and payers, that 
there are more success stories like Jinarc for patients in the future. 
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Shafiq Qaadri 
MD, MA, HBA  

Toronto

F
OR SHAFIQ QAADRI, the goal of improving healthcare has been motivation to take on multiple roles 
in his life. Dr. Qaadri, a multilingual Toronto-based family physician who is an Assistant Clinical 
Professor at the School of Medicine at Toronto Metropolitan University, earned his MD in 1988 
and has since sought to make health information comprehensible to fellow physicians and to 
the public. He has delivered close to 300 lectures in various locations across the globe and has 
given presentations for fellow physicians on behalf of Canadian healthcare organizations such 

as Heart & Stroke, Diabetes Canada, and the Ontario Lung Association. He has also been a speaker for phar-
maceutical firms. Sharing emerging clinical information with fellow physicians is a step that he believes will 
lead to better patient outcomes. According to Dr. Qaadri, “It’s been a pleasure to play a small role in educating 
my peers.” 

Dr. Qaadri has served the public through offering his clinical skills and acumen as a healthcare provider 
and through sharing his insights about advances in medicine via multiple media outlets across Canada. 
Indeed, he is well-recognized as a voice on more than 1,000 radio shows, television shows, and podcasts 
across Canada. He has also published more than 700 articles on a wide range of health topics. It is Dr. Qaadri’s 
hope that the information will empower patients to envision how their own actions can enhance their health. 
“The proverbial informed public, armed with knowledge, will—I hope—take a more active role in preventive 
care, fostering compliance and a healthier society,” says Dr. Qaadri. 

As a long-time healthcare advocate, Dr. Qaadri was elected to the Ontario government as a Member of 
Provincial Parliament for the riding of Etobicoke North in 2003 and was re-elected in 2007, 2011, and for a 
fourth term in 2014, serving until June 2018. In his third term in office, he served as Chair of the Standing 
Committee on Justice Policy, and in his fourth term in office, he served as Parliamentary Assistant to the Pre-
mier of Ontario. Dr. Qaadri sought political office as a strategy to effect change in healthcare delivery. “I am 
a strong believer in a just and more compassionate society,” he notes.  

Through providing healthcare, through exceptional communication, and through his advocacy efforts, 
Dr. Qaadri advocates for a healthy Canada coast-to-coast-to-coast. His hope for the future is “a healthier 
Canada which deals better with the scourges of our time, including cardiovascular disease, obesity, cancer, 
and dementia.” 
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Andrea Schwarz 
BeOne Medicines  

Toronto

W
HEN IT COMES TO DEVELOPING LEADERSHIP SKILLS, Andrea Schwarz, Commercial Lead, Canada, 
BeOne Medicines, credits her earliest mentors—her parents.“My mother worked in non-
profit and ministry and was a true mentor, always leading with empathy and lifting people 
up,” she recalls. “My father was an entrepreneur who turned a cornfield into a golf course 
he built and ran for more than 30 years. I worked alongside him early on and learned 
every aspect of the business—from customer service to operations to strategy.” 

That blend of empathy and entrepreneurship has shaped how she leads today—balancing purpose with 
performance and always keeping patients at the heart of what she does. “I’ve been fortunate to experience 
two milestones that truly reflect that balance: helping to launch Takeda in Canada in 2010 and BeOne Medi-
cines (formerly BeiGene) in 2021. In both cases, I was part of building the commercial organization from 
inception—creating the structure, culture, and strategy needed to succeed.” 

A key part of that success, she notes, is ensuring patients feel supported. “At BeOne, I’ve had the privilege 
of helping to build our patient support program from the ground up. This work gives me a deep sense of pur-
pose—knowing that what we do every day helps cancer patients and their families navigate one of the hardest 
chapters of their lives. Cancer touches everyone in some way, and that reality fuels my commitment to ensuring 
patients feel supported every step of the way.” 

With her parents’ example as an early foundation, mentorship has also remained a central theme 
throughout her career. “I’ve benefited from incredible mentors who believed in me and opened doors at 
pivotal moments, and I feel a deep responsibility to give that back.” 

Her passion for mentoring led Schwarz to join the executive team of Women Leaders in Pharma (WLP), 
an organization dedicated to empowering women across the pharmaceutical industry to reach their full po-
tential. In 2019, she took on an executive role to develop the Toronto Chapter’s coaching and mentoring pro-
gram—an initiative that has since expanded nationally. 

To deepen her ability to help others unlock their potential, she completed her ICF coaching certification 
in 2020, an experience she describes as transformative. “It equips you to lead not by providing all the answers, 
but by empowering others to find their own—a mindset that’s incredibly important in a fast-evolving industry 
like ours.” 

“As a working mother of three and a caregiver to aging parents, I’ve learned that balance implies per-
fection—and life simply isn’t built that way,” she says. “What I strive for instead is work-life harmony: leading 
with intention, compassion, and flexibility, so we can show up stronger for others, including the patients we 
serve.” 
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Tamara Seales 
Seaford  

Pharmaceuticals Inc.  
Mississauga, Ont.

T
AMARA SEALES, President of Seaford Pharmaceuticals Inc., says her career in the pharmaceutical 
industry began unexpectedly. After earning a business degree, she joined the company her father 
founded temporarily while deciding on her next step. “I hadn’t intended to work in pharma,” 
she said. “But once I started, I was shocked by how many things there were to do and learn. 
The longer I stayed, the more engaged I became, so I continued learning and working.” What 
began as a short-term role turned into a 25-year career, with Seales now leading the company 

her father started. 
Curiosity, she says, has been the driving force behind her career. “I’m a very curious person by nature, 

and that curiosity has never been fully satisfied,” she said. She found herself fascinated by the complexity of 
the industry and the opportunity to create something meaningful. “We’re creating healthcare solutions, and 
at the same time, we’re all consumers of those solutions,” she said. “I love the idea of building something 
from inception through to the end user.” 

Working in a family business brought unique challenges. “The first half of my career was about navigating 
the family dynamic,” she noted. “It’s very personal and can be emotionally charged. You can’t unknow what 
you know about someone you’ve known your whole life.” Later, her focus shifted toward legitimacy and per-
sonal growth. “I wanted to make the most of the opportunity I was given and turn it into something that hon-
oured it.” That commitment carried her from receptionist to president, a progression she calls her proudest 
accomplishment. 

Seales emphasizes the importance of mentorship among women in the pharmaceutical industry. She 
is a member of Women Leaders in Pharma, where she has served as a mentor. “It’s a great opportunity to 
learn, share, and give back,” she said. One mentorship experience that particularly shaped her involved a 
team of mentors from the PEI BioAlliance, who once told her she wasn’t “dreaming big enough.” That feed-
back, she admits, changed her perspective. “It made me realize I had set artificial limits on my aspirations. 
It challenged me to dream bigger.” 

Her biggest inspiration, Seales says, is her father Ron Seales, who founded Seaford Pharmaceuticals 
after emigrating from Grenada to Jamaica and then to Canada with her mother and older siblings. “There 
are so many unsung heroes like him. Immigrants who came to this country and built something from the 
ground up,” she said. His example continues to shape her leadership and her commitment to growing the 
family legacy.  

To Seales, being inducted into the Canadian Healthcare Marketing Hall of Fame is a humbling milestone. 
“It means a great deal because I haven’t thought of myself as being on the radar in the pharma ecosystem,” 
she said. “It’s extremely validating that the decades of work and contribution have been recognized.”  
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Kyle Steiger 
Idorsia  

Pharmaceuticals  
Canada Ltd.  

Montreal

L
IKE MANY LEADERS IN THE PHARMACEUTICAL INDUSTRY, Kyle Steiger, General Manager of Idorsia Phar-
maceuticals Canada Ltd., started his career as a sales representative. It was a natural fit for 
someone who grew up with a love of driving. “As the son of a truck driver, I’ve always felt at 
home on the road, playing Willie Nelson (On the Road Again) or Johnny Cash (I’ve Been Every-
where),” he recalls. “It was only later that I realized just how many development pathways this 
industry offers.”  

Those pathways have taken him through nearly every facet of healthcare—from primary care and 
specialty pharma to medical devices, OTC, health policy and market access—diverse experiences that now 
shape his leadership approach.  

“The essence of the general manager lies in the word General,” he says. “This breadth of experience 
gave me a broad base to draw upon. But by far the most important element is working and collaborating with 
other people and managing and leading teams. Yes, I am the General Manager of a pharma and life sciences 
company, but in essence I am a manager and leader of people and teams.” 

Looking back on his career, Steiger is grateful for the people who positively influenced his professional 
journey —including one of his oldest friends from grade 7.  

“Brian Hilberdink first opened the door for me by referring my candidacy for a sales representative job 
at Novo Nordisk in Niagara back in 1997. At the time, Brian was being promoted to Brand Manager and rec-
ommended me as a replacement to his boss Colleen Moody. I was then a Second Lieutenant in the Reserves, 
preparing to transfer to the Regular Forces. Had Brian not put my name forward, I would have pursued a full 
career in the Canadian Armed Forces.” 

When it comes to achieving that elusive work-life balance in the demanding pharmaceutical industry, 
Steiger believes it ultimately comes down to personal choice. “No matter how many programs or initiatives 
an organization puts in place to try to better manage this balance, it’s up to the individual to decide what 
trade-offs they’re willing to make between their personal and professional lives.” 

For those beginning their careers in pharma, he offers the following advice: “Two things matter most—
staying authentic and true to who you are and staying positive. A can-do attitude will trump pure talent and 
often even depth of experience any day. Negativity or cynicism kills cultures and are career de-railers. You 
will learn far more from adversity, so embrace these challenges and see them as learning experiences that 
will actually accelerate your growth and development.” 
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Dennis Ford 
Burlington, Ont. 

Phil Diamond Award 
for Community Service

I
N ADDITION TO 30 YEARS IN THE PHARMACEUTICAL MARKETING SPACE and five years as a business educator at 
Sheridan College, Burlington, Ont.’s Dennis Ford has spent nearly a decade improving the experience 
of patients and visitors at Oakville Trafalgar Memorial Hospital and Joseph Brant Hospital in Burling-
ton. Ford has held management positions, including Senior Training Manager, at Searle Canada, 
Pharmacia, Pfizer, and AstraZeneca from 1986 to 2014. He was then a professor at Sheridan College 
from 2016 to 2020. 

It was in 2017, during a visit to his late father at the Oakville Trafalgar Memorial Hospital, that Ford 
learned that volunteers would play a piano in the hospital to raise the spirits of patients and visitors. 

Ford, who had been playing piano since he was in grade 11, went to the hospital’s volunteer office and 
auditioned. Since then, he has spent hours every week performing and singing hits from the Beatles, Elton 
John, Queen, Billy Joel, Frank Sinatra, and other popular musicians from across the decades, all learned by 
ear. He said that often patients will sing along to the hits, and he is happy to take requests. 

He said one young man at the hospital has been trying to stump him for four weeks, asking for rock 
groups such as Coldplay or Styx. But Ford said he has learned at least one song from most popular bands so 
he can always fulfill a request. 

“I get as much joy out of it as they do. I just enjoy performing for people,” Ford said, noting he used to 
perform in piano bars. “I'll just say it's good for my soul.” 

His volunteer work expanded to the Joseph Brant Hospital after an encounter with Burlington real estate 
agent Marg Morren. Ford had played for Morren’s father, who was staying at Oakville Trafalgar due to serious 
illness. After Morren’s father passed away, she donated a grand piano to Joseph Brant, which Ford now plays.  

“When you volunteer [at the hospital], you have to go through a couple of weeks of learning and training,” 
said Ford. He said that one lesson he will never forget from that training is “imagine anybody who is in the 
hospital doesn't want to be there.” 

“I always use that as my marker and my measure when I play. If I can get someone distracted so they 
could smile, no matter what they're going through, my job is done.” 
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Doug Ballingall AstraZeneca Mississauga Ontario 

Angelo Botter Abbott Labs Montreal Quebec 

Phil Diamond Diamond Strategic Advertising Toronto Ontario 

Clifford K. Goodman Keith Health Care Mississauga Ontario 

J.R. Marcotte Berlex St-Laurent Quebec 

Percy Skuy Janssen-Ortho Don Mills Ontario 

Sylvia Vogel Canderm Pharmacal St-Laurent Quebec 

Ted Wise Pharmascience Montreal Quebec 

 

Jimmy Ghadiali Aventis Pharma Laval Quebec 

Mary Layton Media Director Toronto Ontario 

Sandi Leckie Chronicle Companies Toronto Ontario 

Paul Lucas Glaxosmithkline Toronto Ontario 

Richard J. MacKay Stiefel Canada Montreal Quebec 

Gerry McDole AstraZeneca Mississauga Ontario 

Claude Perron Shire Biochem Laval Quebec 

Christine Whatley Janssen-Ortho Don Mills Ontario 

 

Donna Day Solvay Pharma Markham Ontario 

Rudy Fernandes Global Health Strategy Mississauga Ontario 

Sheila Gittelman Sudler & Hennessey Canada Montreal Quebec 

Jean-Michel Halfon Pfizer Canada Kirkland Quebec 

Gilles Lachance Council for Continuing Pharmaceutical Education Saint-Laurent Quebec 

Robert Lavoie Dermtek Pharmaceuticals Dorval Quebec 

David Rimell Medifacts Ottawa Ontario 

John Stewart Purdue Pharma Pickering Ontario 

 

Roy Chernoff Troutbeck Chernoff Toronto Ontario 

Janet Chlebo Janssen-Ortho Don mills Ontario 

Michael Cloutier AstraZeneca Mississauga Ontario 

Rob Hamilton Biogen Idec Mississauga Ontario 

André Marcheterre Merck Frosst Kirkland Quebec 

Manon Richer Rogers Media Montreal Quebec 

Sheila Rivest Integrated Healthcare Communications Toronto Ontario 

John Suk Altana Pharma Oakville Ontario 

Cialis Team Eli Lilly Canada Toronto Ontario 

Lipitor Team Pfizer Canada Kirkland Quebec 
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Philip Blake Bayer Toronto Ontario 

Susanne Cookson Boehringer Ingelheim Inc. Burlington Ontario 

Daryl Erickson Medical Communications Group Montreal Quebec 

Terry Johnson Allard Johnson Toronto Ontario 

Joseph Knott Pangaea Group of Companies Toronto Ontario 

Liette Landry Schering Canada Pointe Claire Quebec 

Pierre Montanaro Pharmascience Montreal Quebec 

Jacqueline Shan CV Technologies Edmonton Alberta 

BOTOX Cosmetic Team Allergan Markham Ontario 

Gardasil Team Merck Frosst Canada Kirkland Quebec 
 

Cheryl Cann-Critchlow Boehringer Ingelheim Inc. Burlington Ontario 

Lorena Di Carlo Lundbeck Canada Montreal Quebec 

Neil K. Hutton Canadian Anesthesiologists’ Society Toronto Ontario 

Graham Jobson Solvay Pharma Inc. Markham Ontario 

Ronnie Miller Roche Canada Mississauga Ontario 

Isabelle Mongeau Pfizer Canada Montreal Quebec 

Brenda Pratscher Ogilvy Montreal Montreal Quebec 

Ken Stallman Cundari Health Toronto Ontario 

Paladin Labs Montreal Quebec 

Diabetes Team Novo Nordisk Mississauga Ontario 

Phil Diamond Award for community service Carlo Viola STA Communications Montreal Quebec 

 

Deborah Brown EMD Serono Canada Inc. Mississauga Ontario 

Ray Chepesiuk Pharmaceutical Advertising Advisory Board Pickering Ontario 

Laurie Dotto Abbott Laboratories Canada Montreal Quebec 

Gerard Gregory Boehringer Ingelheim Inc. Burlington Ontario 

Sharon Henderson Stiefel Canada Montreal Quebec 

Mike Kirkley MarketForce Cambridge Ontario 

Dean Michelin Valeo Pharma Kirkland Quebec 

Valeant Canada Montreal Quebec 

AstraZeneca Mississauga Ontario 

Phil Diamond Award for community service Steve Gregory IsaiX Technologies Montreal quebec 

 

Greg Anderson Janssen-Ortho Inc. Toronto Ontario 

Larry Falls The Falls Group Toronto Ontario 

Theresa Firestone Pfizer Canada Kirkland Quebec 

Junne Hinkley-Page McNeil Toronto Ontario 

Dr. André Lalonde Society of Obstetricians and Gynaecologists of Canada Ottawa Ontario 

Vince Lamanna Novo Nordisk Canada Inc. Mississauga Ontario 

Michael Tremblay Astellas Pharma Canada, Inc. Markham Ontario 

Vivianne Vinet CME Solutions Montreal Quebec 

Phil Diamond Award for community service Mario Daigle Allard Johnson Montreal Quebec  
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Lorenzo Biondi Hoffmann-La Roche Limited Canada Mississauga Ontario 

James Cran Antibody Healthcare Communications Toronto Ontario 

Steve Green Novo Nordisk Canada Inc. Mississauga Ontario 

Regina Kulikowski Regina K Toronto Ontario 

Dan Léger Lundbeck Canada Montreal Quebec 

Dr. Stuart Maddin Vancouver British Columbia 

Lorne Markowitz Valeant Canada Ltd. Montreal Quebec 

Phil Diamond Award for community service Morris Goodman Pharmascience Inc. Montreal Quebec 

 

Wendy Adams Galderma Canada Markham Ontario 

Peggy Ahearn Canadian Association of Wound Care Toronto Ontario 

Richard Fajzel Pfizer Canada Montreal Quebec 

Dominique Gilbert Lundbeck Canada Inc. Montreal Quebec 

Dr. Richard M. Gladstone Association of community neurologists Toronto Ontario 

Doug Grant Bayer Inc. Toronto Ontario 

Barbara Reynolds Astellas Pharma Canada Inc. Markham Ontario 

Phil Diamond Award for community service Aaron and Mandy Maresky Aaron’s Apple Toronto Ontario 

 

Glenn Block Merz Pharma Canada Burlington Ontario  

Mike Egli Takeda Canada Inc. Oakville Ontario  

Joanne Klue Cegedim Relationship Management Scarborough Ontario 

Carol Levine Energi PR Montreal Quebec 

Mark Lievonen Sanofi Pasteur Limited Toronto Ontario  

Jim Shea CCPE/CFPC Montreal Quebec  

Phil Diamond Award for community service C. Norman Cook Rogers Publishing Toronto Ontario 

 

Mark Beaudet Paladin Labs St-Laurent Quebec 

Roxane Chabot RBC Consultants Montreal Quebec 

Paul Cusimano Shoppers Drug Mart Specialty Health Network Mississauga Ontario 

Jonathan Goodman Knight Therapeutics Inc. Montreal Quebec 

John Helou Pfizer Canada Inc. Montreal Quebec 

Dr. Roger McIntyre University of Toronto Toronto Ontario 

Kathryn Raymond Purdue Pharma Pickering Ontario 

Phil Diamond Award for Community Service Melodie Hicks Cégep Vanier College Nursing Montreal Quebec  

 

Sylvain Chrétien Pediapharm Inc. Verdun Quebec 

Joan Chypyha Cipher Pharmaceuticals Mississauga Ontario 

Grant Gibson The Gibson Group Aurora Ontario 

Dr. Wayne Gulliver NewLab Life Sciences St. John’s Newfoundland and Labrador 

John Haslam Alexion Pharma Canada Corp. Vaughan Ontario 

Robin Hunter Mallinckrodt Pharmaceuticals Mississauga Ontario 

Phil Diamond Award for Community Service Barry Fishman Merus Labs Toronto Ontario 
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Peter Brenders Sanofi Genzyme Mississauga Ontario 

Patrick Cashman Lundbeck Canada Montreal Quebec 

Ed Dybka AstraZeneca Canada Inc. Mississauga Ontario 

Heidi Forman Klick Health Toronto Ontario 

Edward Gudaitis Allergan Inc. Markham Ontario 

Chris Halyk Janssen Inc. Canada Toronto Ontario 

Sylvie Pilon Lundbeck Canada Montreal Quebec 

Phil Diamond Award for Community Service Dr. Gary Sibbald Toronto Ontario 

 

James L. Hall Aralez Pharmaceuticals Canada Mississauga Ontario 

Kevin Leshuk Celgene Inc. Mississauga Ontario 

Pamela Minden Aspen PharmaCare Canada Inc. Toronto Ontario 

Paul Petrelli Jazz Pharmaceuticals Toronto Ontario 

Allison Rosenthal Otsuka Canada Pharmaceutical Inc. St-Laurent Quebec 

Ilona Torontali Roche Canada Mississauga Ontario 

Phil Diamond Award for Community Service Stuart Cottrelle Bayshore Healthcare Mississauga Ontario 

 

Sybil Dahan Altius Healthcare Inc. Montreal Quebec 

Frédéric fasand Servier Canada Montreal Quebec 

Brian Hilberdink Novo Nordisk Mississauga Ontario 

Manny kapur Croma Canada Toronto Ontario 

Richard lajoir Bausch Health Laval Quebec 

Eric Tse Shire Pharma Canada Toronto Ontario 

Arima Ventin Allergan Markham Ontario 

Phil Diamond Award for Community Service Gregory J. Glenn Stouffville Ontario 

 

Suzanne Campbell AbbVie Montreal Quebec 

Brian Canestrard Intercept Pharmaceuticals Toronto Ontario 

Sav DiPasquale CPDN Mississauga Ontario 

Pat Forsythe Eisai Mississauga Ontario 

Alok Kanti Bayer Mississauga Ontario 

David Renwick Adapt Pharma Canada Mississauga Ontario 

Rob Seguin Thrive Partnership Group Newmarket Ontario 

Phil Diamond Award for Community Service Mark McElwain Toronto Ontario 

 

Mark Degen Sun Pharma Brampton Ontario 

Karl Frank Bayshore Healthcare Mississauga Ontario 

Ross Glover Taiho Pharma Oakville Ontario 

Arnaud Lavenue Toc Toc Communications Montreal Quebec 

Bob McLay Sobi North America Toronto Ontario 

Eileen McMahon Torys LLP Toronto Ontario 

Carol Stiff Rhythm Pharmaceuticals Toronto Ontario 

Leandra Wells GSK Mississauga Ontario 

Phil Diamond Award for Community Service Mike Cels Oakville Ontario 
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Gerard Fernandes Noviscend Inc. Mississauga Ontario 

Miriam P. Hara 3H Communications Oakville Ontario 

Sandra Heller Seagen Canada Mississauga Ontario 

Michel Lavoie Dermtek Pharma Pointe-Claire Quebec 

Christine Lennon Incyte Biosciences Canada Pointe-Claire Quebec 

Brigitte Nolet Roche Canada Pharma Mississauga Ontario 

Janine Pajot Bayer Canada Mississauga Ontario 

Phil Diamond Award for Community Service Danielle Portnik Emergent Biosolutions Toronto Ontario 

 

Corinne Buchanan-Russell Advancing Black Talent in Pharma Mississauga Ontario 

Colleen Coxson Alnylam pharmaceuticals Mississauga Ontario 

Evica Eric Lundbeck Canada Montreal Quebec 

Brian Honda The Ad Pharm & Synapse Medical Communications Oakville Ontario 

Ian Howard Dermatology Update Vancouver British Columbia 

Michael Stone Merz Therapeutics Burlington Ontario 

Robert Tam Taiho Pharma Canada Inc. Oakville Ontario 

Phil Diamond Award for Community Service Mona Sabharwal Mississauga Ontario 







2025 Platinum Sponsors 
Sponsors platines 2025

2025 Silver Sponsors 
Sponsors argent 2025

2025 Bronze Sponsors 
Sponsors bronzes 2025

2025 Supporters 
Supporteurs 2025


